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Item 7.01. Regulation FD.

Attached as Exhibit 99.1 hereto is a presentation that representatives of Global Eagle Entertainment Inc. plan to use with investors
during the third and fourth quarters of 2016.

The information in this Current Report on Form 8-K and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of
Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that section,
nor shall it be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as
expressly set forth by specific reference in such filing.
Item 9.01. Financial Statements and Exhibits.

(d) Exhibits

We incorporate by reference herein the Exhibit Index following the signature page to this Current Report on Form 8-K.




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, as amended, the registrant has duly caused this report to be
signed on its behalf by the undersigned hereunto duly authorized.

GLOBAL EAGLE ENTERTAINMENT
INC.

By: /s/ Tom Severson
Name: Tom Severson
Title: Chief Financial Officer

Dated: September 27, 2016
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Investor Present
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SAFE HARBOR STATEMENT

Introduction

We make forward-looking statements in this presentation within the meaning of the Private
Securities Litigation Reform Act of 1995. These forward-looking statements relate to expectations or
forecasts for future events, including, without limitation, our ability to achieve synergies from the
EMC acquisition, expenses, future financial or business performance or strategies, or the future
performance of the connectivity and content markets. These statements may be preceded by,
followed by or include the words "may;” “might,” "will;" “will likely result” “should;” "estimate;” "plan;’
"project, "forecast "intend,” "expect” "anticipate’ "believe’ "seek, “continue,” "target” or similar
expressions. These forward-looking statements are based on information available to us as of the
date they were made (which is September 27, 2016), and involve a number of risks and
uncertainties which may cause them to turn out to be wrong. Accordingly, forward-looking
statements should not be relied upon as representing our views as of any subsequent date, and we
do not undertake any obligation to update forward-looking statements to reflect events or
circumstances after the date they were made, whether as a result of new information, future events
or otherwise, except as may be required under applicable securities laws. As a result of a number of
known and unknown risks and uncertainties, our actual results or performance may be materially
different from those expressed or implied by these forward-locking statements. Please refer to our
second quarter earnings release, furnished on Form 8-K, our most recent quarterly reports filed on
Form 10-Q, and our most recent annual report filed on Form 10-K, and in particular any discussion
of risk factors or forward-looking statements therein, which are available on the SEC's website
(www.secgov), for a full discussion of the risks and other factors that may impact any forward-
looking statements in this presentation or that you may hear during this presentation.




BROAD GLOBAL PRESENCE A

Introduction i
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LARGE ADDRESSABLE MARKET >

Introduction =

Global Eagle Entertainment

Commercia Business Cruise Yachts Shipping /O&G UN/ NGO Telo
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Addressable 21,000 28,000 158,000 13,000 130,000 Humanitarian Remote
Customer Base Aircraft Aircraft Cabins Yachts Ships campaigns Telcos
Content Connectivity Mission Critical Services
Core + Filmsand TV Shows + Broadband Internet + Operational Data
(i e Live TV » Compression / « Additional Bandwidth
« Video-on-Demand Bandwidth Optimization Services
« Cellular Voice / Data + Equipment

+ Games, Apps, etc.

+ Remote Backhaul
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DIVERSIFIED AND BALANCED REVENUE MIX

Introduction

Balanced Revenue Mix

» Annual growth in the aviation & maritime markets:

— Aviation connectivity market expected to grow at 20%
— Content market expected to grow at 8-10%
— Maritime market expected to grow at 10-15%

* Only one customer represents over 5% of expected 2016 revenue

& Gy
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SCALE & GLOBAL SATELLITE COVERAGE

Introduction

GEE Ku Network EMC Ku Network [l Ku Network Overlap ===« C-Band Coverage




COST & REVENUE SYNERGIES IN EMC TRANSACTION
Introduction ”“1,",;;

P

Satellite
Bandwidth
Savings

* Purchasing power enables stronger contracts
# Savings from new and legacy contract renewals

Expected Cost Synergy Realization

Teleport and
Network
Operations

» Consolidate capacity into EMC's teleports
» Reduce network POPs, NOCs, MPLS backbone

» Merge G&A and systems
» Streamline sales & marketing operations

2017 2018

Diallars In Mllans

Revenue # Consolidate and integrate services
Synergies # Cross-sell content and value-added services
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DEEP RELATIONSHIPS WITH STUDIOS AND AIRLINES

Media & Content
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TELEVISION & EVENT LICENSING CAPABILITIES

Media & Content =

Tailored programming & common experience across Ku and Ka aircraft

Network Programming Special Events

-ak - o) (@) ﬁ ML ey % 3!% -
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Virtual Networks Lagafdéfe

Curated, live
channels
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NEW REVENUE FROM ADS & SPONSORSHIPS

Media & Content

Virtually untapped advertising opportunities with highly captive audience

» Advertisers and sponsors are growing * Portal experience enables various types of

sources of revenue advertising: digital ads, video ads and
| “virtual live channels”
» Seat-back screens

: d » Targets digital, broadcast, and QOH
& |ive television gess Ligle 2
advertising budgets

* User portal :
® Partnerships with Delta, American, flydubai,

* Shopping / Retail Etihad, Norwegian, and SWA et al.
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DIGITAL MEDIA PRODUCTS

Media & Content

Airtime IFE Airtime Content-to-Go  Live Television Entice
Hardware and software | Mobile app downloaded GEE licenses all Features up to 10,000
solution for streaming to passengers' devices, content, acquires the hours of movie and TV
content securely to enabling a personalized signal, processes the content streamed to
passengers’ devices. infotainment experience. media and delivers live passengers’ own
Enables airlines to Airlines can deploy IFE television fo each devices, as well as
deliver a feature rich without any onboard aircraft. GEE was the music and games.
unique experience to hardware. first to deliver IPTV to
passengers. airlines.
L o |
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WHERE ARE WE TODAY

Aviation Connectivity

=

O@O @ airconnect
(\%) LARGEST SATELLITE BASED AIRLINE bemi
=’ IFE&C SYSTEM IN THE WORLD
OVER
I 1 2y 8 MILLION INSTALLED AIRCRAFT
PORTAL USERS DURING 2015
K
m ; WiFi USERS:  26% YOY GROWTH
o TV VIEWERS: 64% YOY GROWTH
1
:E. mmmm
X ! BOEING uneriT PrOGRAM

ror 737 ano 787
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TECHNOLOGY PARTNERS

Aviation Connectivity

GEE integrates the capabilities of the world’s leading satellite providers

Worldwide provider
of inflight connectivity,

media content and
operations solutions

*  Serves ~200 airlines

* Provides full range of
in-flight solutions with
the most
comprehensive
product and services
platform

SES"

Global Partnership
between GEE and SES for
global Ku satellite
capacity

*  Adding capacity while
reducing bandwidth
costs; strategic partner
on Ku-HTS

*  Provides worldwide,
high-speed Ku-band
coverage

*  Ku High Throughput
Satellites (HTS) launch
in 2017

* Qperatesthe world's
largest satellite
constellation

Ll my 1N F |
HUGHES.
Aq EchoStar Compary
Global Partnership
between GEE & Hughes
Metwork Systems for
Jupiter Ka program access

® 10 year history with
GEE

*  New modem to
increase throughput
speeds up
to 250 Mbps

®* Unconstrained Ka
capacity from January
2017

®  PNetwork support and
teleport services

Qesr

Global Partnership
between GEE & QEST to
broaden capability to the
current Airconnect Global
antenna platform

Mew, steerable
antenna to work in
eqguatorial regions and
extreme latitudes;
lower fuel burn vs.
competition
Design compatible
with current
installation
architecture

First installations in
late 2016

Page 16



GEE END-TO-END NETWORK MANAGEMENT

Aviation Connectivity

egment

Ku/HTS Network

" Ku Wideband
L
" SE5-14 (HTS)

"' SES-15 (HTS)

Ground Infrastructure

Ku/HTS Band
Transport Gateways

Teleport Infrastructure
MPLS Circuits

Metwork Access 8
Firewalls
Traffic & MAT Routers
Public Internet

Aircraft Terminals

wamnd G onrconnect ghobal ku
Ml-} GE5A% Ku band

Ku aperture/RF

Common form/fit

SMU [Server)

MDU [Dual-modem)

CWAPs [B02.11n/ac)

Customer Delivery

Content Management
2mo o LERj
im F IR e

User Interface

Turn-key platform

Authentication

1
1
1
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1
1
1
1
1
1
1
1
1
1
1
1
1
1 o
1 | Inventory tracking
1

1

1

1

1

1

1
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CONNECTED AIRCRAFT

Aviation Connectivity

Connected aircraft drives revenue for GEE masFlight and navAero

Source data from avionics & EFBs

¥ ARINC 429/717 data streams
¥ Now incorporating data from GEE SMU
¥ navAero UAID now capable of data streaming

LI

EDeIiver unique value via solutions

ne— mm—

AN EEEEEEEEEEEEE
fRssEEEEEEEEEEEEEEEEEEEE

NN NI NN NN RN R RN

Transmit via IFC, cell & WiFi links

.
¥ Fork data by priority — requires onboard logic
¥ Send high-priority data via IFC + SMU stream
¥ navhero vQAR solution for lower priority data

Load and analyze data in the cloud

. A T .
Real-time = - Historical
data % data

¥ Real-time data ingestion into masFlight
¥ Combine with other masFlight data sources
¥ Structure and analyze to power applications

& &0
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OPERATIONS SOLUTIONS = |

Aviation Connectivity - ’_-/

Operations Analytics help airlines reduce operating costs

Alaska Airlines (27" largest airline)
Est. $100 million annual cost savings opportunity

Fuel - $1.2 billion 20°Etic:2ireegisgehtinp%t2i Ep$eEe4d;"HE?:Itiiutjundgrmual savings
Crews . $550 milion 1 Tt sach %30
Aicraf . $400 millon 7 day ofying a month = $13 milfo
amienanee I el wercied e e 4 Dtk
Aiports I $300 milion ncrease dilzation 5% = $15 millo
Overflight/ATC | $25 milion denify 5% arors = 81 25 millon
Tource Azl Eroup Dipercting Expenses (2014), From DOT Form 41, Annual Report
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PRODUCTS FOCUS ON THREE MAIN AREAS

Maritime & Land Connectivity

= Customers purchase volumes of
0 bandwidth to meet mission-critical
Mission communication needs

Critical

P P Fari i _gj
Cnnnectlwty & Producto Ermgs.reqwre pn site
components, driving service level
agreements

= Crew welfare bundles include
products with defined usage limits
Crew Welfare and prices
[-E_r't_e_'ti'tr._'”_'_Er”t-' s Offerings compatible with both GSM
bbbl services and private devices
family/friends)
& Products include VoIP internet and
media content

# GEE's passenger entertainment
offerings have some of the same
components as crew welfare products

& Key growth areas include internet
connection, SpeedNet, VOD, SVOD,
live TV, and 3G

L tp_('zp' -

o
I I Ka-band

Ku-bamnd

s sSESSEESEEEEEEN

10 "11 12 °13 “14 °15 °16 "17 "18 °19 "20 21 "22 "23

I -

250 e
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TRIPLE PLAY CUSTOMER PORTAL

Maritime & Land Connectivity

Triple Play Customer Portal Full portfolio of services fc_:r_live TV,
SVOD, TVOD, 3G and WiFi Calling
Live TV * Access to linear TV, SVOD, TVOD, VoIP and 3G
services
Streaming Video on Demand ® Seamless end-user interface on any device,

online or by using the app

A0 ol * Devices include phone, tablet, laptop.
computer or kiosk

Broadband Internet * |everages proprietary software — successfully
implemented today
3G Services & Bundled packages and direct hilling

s Usage meters

INDONESIAN E @ * Access to support and educational marketing

C] s} (M| KOREAN

>
=|TE
O NOVELS  TURKISH
z &) ==
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MULTI-MEDIA SOLUTIONS FOR CREW WELFARE

Maritime & Land Connectivity

GEE Provides Multimedia Solutions for Crew Members, Offshore and Onshore

svopsTvop | LiveTV Special Music Games Letlilil ot on Telephony
Events Magazines

&

s Hollywood
blockbusters and
documentaries
for the Cruise
market as well as
today's best
television
programs

2 j
Exclusive live
one-off events
are available for

purchase or
acquisition

i b

Wide variety of
music, available
on any device

@;

Games for all
ages -
educational,
puzzles,
entertainment

Best selling
novels and
current
magazines for in
multiple
languages

Communications
provider to
remote, off-the-
grid customers

& &0
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WIRELESS MARITIME SERVICES (WMS) JV

Maritime & Land Connectivity

WMS Overview

=

Joint venture between GEE (49%) and
AT&T (51%)

Leader in global cellular roaming services
to off-shore vessels

~58% market share in the cruise
segment

High penetration, 500+ roaming
agreements in place

Large barriers to entry given requirement
for a global network and access to
critical agreements with key carriers

Global cellular roaming services,
estimated cruise segment market share

100% -

5%

0% -

25%

0% +

Other players
~42%

2015
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FINANCIALS




ESTABLISHED HISTORY OF GROWTH VIA M&A =
Financials "‘!ﬁ

Established track record of successful integration and synergy realization
* Completed 10 acquisitions including merger of Row 44 and AIA
» Successfully entered new market segments through M&A

* Deep management experience with global integrations

Expanding Market WOI Certain Assets from

Share and Core

I
1
1
|
|
Opportunities ! RMGMNETWORKS |
JPURPLE . e
media : ! 2016
2015 | .
\ i
ey b !
2014 |
|
_______________________________________________________________________________________________________I ______________________________ 1
i OpsSolutions Maritime Entering New
Capabilities Acquired i = = Markets B
_ ~—imasFlight Enc |
e » Contentsolutions ! 1
- o ]
1""3_‘ * International e n a!‘:_m__tq _________________________________ !
" Ccapabilities Acquired licensing
+ [n-flight connectivity Capabilities Acquired Capabilities Acquired
dedia li i »  Connectivity
* Media I|cen5|ng. « Advertising i ¥
+ (Contentprocessing i ik i i
’ gru;:;?;mﬂng * Operational data s Distribution platform
s (Cloud analytics ~

Maritime expertise
* Electronicflight bags
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REVENUE GROWTH AND EXPANDING MARGINS

Financials

0 q

$50 $60
428 $50
$400 5388
$40
$300
3260 231
$200
$20
$100 |iiII
$0 $0
2013 2014 2015 2013 2014 2015
Dallars In Milloas Dollars In AMliTion

Mote: Met Income of -5114.9 (2013}, -554.8 (2014} and -82.1 {2013

*See Appendix A and Appendix B for the definition of Adusted EB!TDW and a reconciliation to MNet income

m Page 27



DEFINITION OF ADJUSTED EBITDA

Appendix A

To supplement cur financals, which are prepared and presenied in accordance with generally accepted accounting
principles, or GAAF, we present Adjusted EBITDA, which s 2 non-GAAP financial measure, as a measure of our
performance. The presentation of Adjusted EBITDA is not intended to be considered in isolation from, or as a substitute for,
or superior to, net income (loss) or any other performance measures derived in accordance with GAAP or as an alternative
to net cash provided by operating aciivities or any other measures of our cash flows or liquidity. For mare information on
this non-GAAP financial measure, please see the table entitled "Net Income to Adjusted EBITDA Reconciliation” at the end
of this presentation.

Adjusted EBITDA is one of the primary measures used by our management and board of directors to understand and
evaluate our financial performance and operating trends, including period to period comparisons, to prepare and approve
our annual budget and to develop short and long term operational plans. Additionally, Adjusted EBITDA is one of the
primary measures used by the compensation commitiee of our board of directors to establish the funding fargets for our
annual bonus pool for our employees and executives. We believe our presentation of Adjusted EBITDA is useful to investors
both because it allows for greater transparency with respect to key metrics used by management in its financial and
operational decision-making and cur management frequently uses it in discussions with investors, commercial bankers,
securities analysts and other users of cur financial statements.

We define Adjusted EBITDA as net income (loss) attributable to common stockholders before, when applicable, net income
(loss) atiributable to non-controlling interests, income fax expense (benefit), other (income) expense, depreciation and
amortization, as further adjusted to eliminate the impact of when applicable, stock-based compensation, acquisition and
realignment costs, restructuring charges, foreign exchange gain (loss) on intercompany loans and any gains or losses on
certain asset sales or dispositions. Other income (expense), acquisition and realignment costs and restructuring charges
include sudh items, when applicable, as (a) non-cash GAAP purdhase accounting adjustments for certain deferred revenue
and costs, (b) legal, accounting and other professional fees direcily attributable to acquisition activity, () employee
severance payments and third party professional fees direclly atiributable to acquisition or corporate realignment activities,
(d) legal settlements or reserves for legal setilements in the pericd that pertain to matiers existing at acquired companies,
(e} changes in the fair value of our derivative finandial instruments, () interest expense associated with our debt and (g) any
restructuring charges in the period pursuant to our integration plan announced on September 23, 2014, Management does
not consider these costs to be indicative of our core operating resulis.
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NET INCOME TO ADJUSTED EBITDA RECONCILIATION

Appendix B =

Met Income (270} 131) (5.6) (63.2) (26.3) 120 {15.5) [25.0) ] 130 (69) (4.8)

NI Attibutable to

MNon-Controliing - o1 oz - oz - - -
Interests
Income Tax - 1171 12 - 13 08 15 46 {0.7) 13 02 o7
Other Income
{Expense) 48 c0 (L7} 601 159 {(20.3) 7 a3 13 7 01 {13.8) 32 vt |
S 47 70 87 1.0 94 83 83 5.4 B2 82 a5 107
Amortization
LEEE % 16 0s (0.6 LT 26 20 19 16 26 16 AF 20
Compensation
Acguisiticn and e ety = - " 3 - " = -
Reakoniment Costs 122 14 32 55 21 36 30 80 12 20 L8 4
Restructuring
Charges - 26 16 [ E a1 ol
i
F/X Gsin {Loss) on 14 [05) (08 . . . .

Intercompany Loan

Adjusted EBITDA 5(0.5) 51.2 54.5 58.6 §5.1 $6.5 58.8 510.4 58.2 §12.2 514.1 $15.5

Mote: Numbers may nof 2dd due to rounding




